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Pursuant to the provisions of their respective state laws, the Attorneys General of the
States of Florida, Massachusetts, Minnesota, Missouri, New York, Tennessee, Texas,
Washington, and Wisconsin ("Attorneys General") have caused an inquiry to be made into
certain advertising practices of Osram-Sylvania, Inc. (Sylvania, Inc.) and based upon that inquiry
believe the following:
1.

Sylvania, Inc. is a Delaware corporation with its principal place of business

located at 100 Endicott Street, Danvers, Massachusetts 01923.
2.

Sylvania, Inc. ’s Lighting Division manufactures and markets a full line of lighting

products under the trade name Sylvania. Included in that product line are incandescent, tungsten
halogen quartz1, reflector, ellipsoidal reflector, parabolic aluminized reflector bulbs, fluorescent
and compact fluorescent bulbs manufactured and marketed under the brand name "Energy
Saver."
3.

Sylvania, Inc. has caused some advertising for Energy Saver bulbs, including

package labeling and print advertisements, to be disseminated in Florida, Massachusetts,
Minnesota, Missouri, New York, Tennessee, Texas, Washington, and Wisconsin.

1 For purposes of this Agreement, the term "incandescent light bulbs" does not include
halogen quartz incandescent bulbs.
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4.

Sylvania, Inc.’s advertising for its Energy Saver bulbs includes the following

statements and representations:
(a)

SOFT WHITE ENERGY SAVER INCANDESCENT BULBS
(i)

" 100 watt replacement for 90 watts" (This statement appears on the

front panel of every package of incandescent Soft White Energy Saver light bulbs.
[The watts vary with each type of bulb.] The phrase "watt replacement fo r___
watts," which discloses the actual wattage of the bulb sold, appears in smaller
print, with the numerical figure in small bold black ink. The "replaced wattage,"
i.e., the number representing the wattage of the light bulb that the product being
sold is intended to replace, appears in large bold black type. Both claims appear
against the bright green background of the box.)

[See copy of packaging

materials for incandescent 90 watt Energy Saver annexed as Exhibit A.]
(ii)

"Average lumens____" (This disclosure refers to the lumens of

light produced by the bulb being sold. [See Exhibit A.]
(iii)

"These Soft White Energy Saver Bulbs
*

are compact with full light output . . .

*

save up to 15 % in energy every second they bum"
[See Exhibit A.]

(b)

ENERGY SAVER ELLIPSOIDAL REFLECTOR BULBS
(i) "___watts of light f o r ___ watts." (This statement appears on the

front panel of the Energy Saver Ellipsoidal Reflector package. [The watts vary
with each type of bulb]. The actual wattage of the bulb sold appears in much
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smaller print, with the numerical figure in small bold black ink. The "replace
wattage," i.e. the number representing the wattage of the light bulb that tl
product being sold is intended to replace, appears in large bold black type.)
[See copy of packaging materials for a 75 watt Energy Saver Ellipsoidal Reflectc
annexed as Exhibit B.]
(ii)

"Uses only_____as much energy as an ordinary___ watt lighi

bulb. . ." [See Exhibit B.]
(iii)

". . . i t provides as much usable light as an ordinary___

watt

bulb in those uses: Recessed ceiling fixtures . . . " [See Exhibit B.]
(c)

GENERAL CLAIMS FOR ENERGY SAVER
(i) "Sylvania is committed to conserving the Earth’s natural resources

with a full line of energy saving products."
(ii)

"Please join our effort to protect the earth." (These claims appear

in bold white or black ink against the bright green background of the Energy
Saver line of products.)
5.

The Attorneys General believe that through the advertising described in paragraph

4 above that Sylvania, Inc. has misrepresented, directly or by implication, that:
(a)

Soft White Energy Saver incandescent bulbs and Energy Saver ellipsoidal

reflector bulbs will provide the same amount of light as the light bulbs that they are
intended to replace.
(b)

Soft White Energy Saver incandescent bulbs and Energy Saver ellipsoidal

reflector bulbs will provide the same amount of light as the light bulbs they are intended
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to replace and, in addition, save energy and lower consumers’ electricity costs.
(c)

In every application, Soft White Energy Saver incandescent bulbs will save

up to 15 percent in energy consumption compared to the bulbs they are intended to
replace.
(d)

Soft White Energy Saver incandescent light bulbs represent a new and

improved line of bulbs that significantly reduces the amount of energy necessary to
produce the same amount of light as the light bulbs that they are intended to replace.
(e)

Energy Saver Ellipsoidal Reflector bulbs produce as much light as ordinary

light bulbs for one-half the wattage of the ordinary bulbs when used in recessed lighting
fixtures.
6.

The Attorneys General find that:
(a)

Generally, Soft White Energy Saver incandescent bulbs and Energy Saver

ellipsoidal reflector bulbs do not provide the same amount of light as the light bulbs they
are intended to replace.
(b)

Generally, Soft White Energy Saver incandescent bulbs will not provide

the same amount of light as the light bulbs that they are intended to replace and, at the
same time, save energy and lower consumers’ electrical costs. Soft White Energy Saver
incandescent bulbs save energy because they use fewer watts, but they provide less light
as measured in lumens than the light bulbs that they are intended to replace.
(c)

The energy savings for the line of Soft White Energy Saver incandescent

bulbs (calculated by dividing total lumens by the total watts) is less than 15 percent for
all but one of the bulbs. The energy savings, due to the reduction in wattage of the
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bulbs, is 10 percent for the 90 watt bulb, 10.7 percent for the 67 watt bulb, 13.3 percent
for the 52 watt bulb, and 15 percent for the 34 watt bulb.
(d)

Soft White Energy Saver incandescent bulbs are not a new technology

because they are not significantly more efficient than the light bulbs they are intended to
replace (i.e., they do not produce significantly more lumens per watt) and they give off
fewer total lumens. Most of the energy savings realized from the use of Soft White
Energy Saver incandescent bulbs is due to the fact that they are a lower wattage than the
light bulbs they are intended to replace, not because they are markedly more efficient.
(e)

There is no substantiation for the claim that Energy Saver ellipsoidal

reflector bulbs provide as much light as the ordinary bulbs to which they are compared
for one-half the wattage of the ordinary bulb when used in a recessed lighting fixture.
The Attorneys General believe that the direct and implicit representations described above
have the capacity and tendency to mislead and deceive consumers about (1) the amount of light
provided by Soft White Energy Saver incandescent bulbs or Energy Saver Ellipsoidal Reflector
bulbs, and (2) the energy savings attributable to Soft White Energy Saver’ incandescent bulbs’
"new" technology.
7.

Sylvania, Inc. denies that it has advertised or packaged its Energy Saver lighting

products in any deceptive, misleading or unfair manner or in violation of the law of any State.
Among other arguments, it is Sylvania, Inc.’s position that:
(a)

The promotion of Energy Saver incandescent light bulbs as replacement for

higher wattage "original" bulbs is in response to legislative, regulatory and industry
energy saving initiatives. The use of lower wattage bulbs creates immediate energy
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savings and will generate significant savings, whether measured in Kilowatts, dollars or
environmental emissions savings; moreover, the Energy Saver incandescent bulbs are
noticeably smaller than ordinary bulbs resulting in significant savings of raw materials
in product and packaging.
(b) All Energy Saver incandescent light bulb packages are prominently labelled
with the bulbs’ average light output (in lumens), life (in hours) and energy consumption
(in watts), in accordance with the Federal Trade Commission’s Trade Regulation Rule
for the Incandescent Lamp Industry, 16 (C.F.R. Section 401 et seq.).
(c) The Energy Saver incandescent packaging and marketing claims do not
misrepresent, and are not misleading as to the bulbs’ performance. There is no fixed
amount of light associated with any particular wattage bulb. For example, there are
many types of 60 watt light bulbs, including those made by Sylvania, Inc. and its
competitors, which produce the same or less light than the 52 watt Energy Saver bulb.
(d) The difference in light output between Energy Saver incandescent lamps and
the lamps to which they are compared is indistinguishable to the human eye and GTE has
provided a satisfaction guarantee to consumers in connection with the performance of
Energy Saver bulbs. [See Exhibits A, B and C.]
(e) The energy cost or dollar savings noted on Energy Saver bulb packages are
accurate and substantiated.

IT NOW APPEARS that the parties are willing to enter into this Agreement in order to
conclude this matter.
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I. DEFINITIONS
For the purposes of this Agreement the following definitions shall apply:
8.

"Clear and conspicuous" means that the statement, representation or term

("statement") being disclosed is of such size, color, contrast, or audibility that, when presented,
it can be readily noticed and understood by the person to whom it is being disclosed.

All

language and terms should be used in accordance with their common or ordinary usage and
meaning. Without limiting the requirements of the preceding sentences:
(a)

The use of an asterisk or symbol to reference information which appears

on a different panel of the packaging materials is not clear and conspicuous disclosure
as required by paragraph 14.
9.

"Competent and reliable scientific evidence" means such tests, analyses, research,

studies, or other scientific evidence conducted and evaluated in an objective manner by persons
qualified to do so, using procedures generally accepted in the profession to yield accurate,
reliable and reproducible results.
10.

"Light bulb" means any incandescent, halogen, ellipsoidal reflector, or fluorescent

lamp marketed to consumers excluding lamps designed and promoted primarily for decorative
applications, appliances, automotive, traffic signals, showcases, projector, airport equipment,
trains, and lamps such as color, rough service and vibration service.
11.

"State" or "signatory State" means the offices of the Attorneys General of each

of the States of Florida, Massachusetts, Minnesota, Missouri, New York, Texas, Tennessee,
Washington, or Wisconsin.
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H. PROHIBITED PRACTICES
IT IS AGREED that Sylvania, Inc. shall not through the use of words, depictions or
symbols, in connection with the advertising, labeling, offering for sale, sale, or distribution of
any light bulb:
12.

Represent, directly or by implication, that any light bulb saves energy, provides

the same amount of light, lowers consumers’ energy costs, offers environmental benefits2, or
embodies a technological innovation that saves energy or lowers consumer’s energy costs, as
compared to any other light bulb, without reducing the amount of light it produces, unless at the
time of making such representation Sylvania, Inc. possesses and relies upon competent and
reliable scientific evidence that substantiates the representation.
13.

Misrepresent, directly or by implication, that any such light bulb will provide the

same amount of light (as measured in lumens or candlepower) as the light bulb to which it is
compared (or promoted as replacing).
14.

Represent directly or by implication, in any advertisement that any such light bulb

saves energy, offers environmental benefits related to energy savings, lower consumers’ energy
costs, or provides some other benefit or advantage regarding its impact on the environment,
relative to any other bulb, when that benefit or advantage is attributable, in whole or part, to the
fact that such bulb uses less watts and provides fewer lumens than the bulb to which it is

2 Nothing in paragraph 12 or paragraph 14 of this Agreement shall prevent Sylvania, Inc.
from making claims regarding source reduction (i.e. the savings in natural resources due to a
reduction in the size of the product and/or its packaging) or recycled content so long as, at the
time the claim is made, Sylvania, Inc. possesses and relies upon competent and reliable scientific
evidence that substantiates the claim and the claim is made in a manner which is not deceptive,
misleading or confusing.
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compared, unless Sylvania, Inc. clearly and conspicuously discloses, in immediate proximity to
the representation, that the bulb being sold provides less light than the light bulb to which it is
being compared.3
15.

State the actual wattage of the light bulb being sold in a type size that is smaller,

less bold or in any manner less noticeable than the type size used to disclose the wattage of any
bulb to which that bulb is being compared. When comparing incandescent light bulbs, Sylvania,
Inc. shall state the wattage and lumens of the bulb being sold before stating the wattage and
lumens of the bulb to which it is being compared. If the wattage and lumens of the light bulb
being sold are less than the wattage and lumens of the comparison bulb, Sylvania, Inc. shall
clearly and conspicuously disclose, in immediate proximity to the wattage claims, that the light
output of the bulb being sold is not the same as the bulb to which it is being compared.
16.

Misrepresent the actual energy savings, as measured by a reduction in wattage or

in any other manner, for any particular light bulb or line of light bulbs. If the actual energy
savings is different for bulbs of different wattages, then Sylvania, Inc. shall in connection with
any energy saving claim for bulbs of particular wattages, state the actual energy savings for the
bulb being sold.
m . SCOPE OF AGREEMENT
IT IS FURTHER AGREED that:
17.

Nothing in this Agreement shall constitute an admission by Sylvania, Inc. that it

3 On all packaging for Energy Saver incandescent (both soft white and ordinary) and for
Energy Saver ellipsoidal reflector bulbs which are interchangeable with compact fluorescent
bulbs and for which energy savings claims are made, Sylvania, Inc. shall disclose that there are
greater energy savings from compact fluorescent bulbs. [See Exhibit C.]
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has violated any law or regulation, or engaged in any deceptive or misleading advertising or
other improper trade practice, and nothing in this Agreement shall constitute approval of any of
Sylvania, Inc.’s past or future advertising practices by the Attorneys General, and no party shall
make any representation to the contrary.
IV. COSTS
IT IS FURTHER AGREED that:
18.

Sylvania, Inc. shall upon the signing of this Agreement pay a total of $135,000

to the signatory States to reimburse them for the costs and/or expenses of this inquiry.

If

permitted under the laws of any State, part or all of such funds may be applied to consumer
education, -investigation or litigation, or the local consumer aid fund of each State, at the
discretion of the Attorney General.
V. OTHER RELIEF
IT IS FURTHER AGREED that:
19.

This agreement shall not apply to any packaging, package, label or labeling for

incandescent and ellipsoidal reflector light bulbs printed by Sylvania, Inc. prior to December 31,
1992, and shipped by Sylvania, Inc. to distributors or resellers (for marketing to consumers)
prior to June 30, 1993. This agreement shall not apply to any package, label, or labeling printed
by Sylvania, Inc. for compact fluorescent light bulbs prior to December 31, 1992.
20.

For a period of one year beginning with the last day on which Sylvania, Inc.

makes a representation covered by Section II of the Agreement, Sylvania, Inc. shall maintain
and provide to the Attorney General of any signatory state within 30 days of the written request
from such Attorney General:
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(a)

Copies of all advertisements, including packaging materials, containing

such representations;
(b)

All materials relied upon to substantiate any such representations; and

(c)

All competent and reliable evidence in Sylvania, Inc.’s possession, as

applicable, that contradicts, qualifies or calls into question such representations.
21.

If the federal govemment or any state, or any agency or political subdivision of

either, subsequently enacts legislation, rules, regulations or guidelines with respect to advertising
or packaging that are inconsistent with any provisions of this Agreement, Sylvania, Inc. may
request the Attorneys General of any affected signatory States to modify any affected provisions
of this Agreement to bring them into conformity with such legislation, rules, regulations or
guidelines, and the Attorney General shall not unreasonably withhold consent to the request for
modification.
22.

If the federal government makes any changes in the applicable rules relating to

incandescent lamps, 16 C.F.R. Part 401 et seq., or issues any new regulation with respect to
the labeling or marketing of light bulbs as defined herein), compliance by Sylvania, Inc. with
such regulation will not constitute a violation of any provision of this Agreement which
impossibly conflicts with any such rule.

For the purposes of this Agreement, impossible

conflicts exist if conduct prohibited by this Agreement is required by any such federal regulation
or if conduct required by this Agreement is prohibited by any such federal regulation. This
paragraph shall not be deemed to limit Sylvania, Inc. ’s right to petition for modification pursuant
to any applicable statute or regulation. In addition, nothing in this Agreement shall be construed
to apply to claims covered by 16 C.F.R. 409.1(d).
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23.

This Agreement may be executed in one or more counterparts, each of which shall

be deemed to be an original, but all of which taken together shall constitute one and the same
Agreement.

Dated:
OSRAM-SYLVANIA, INC.

ATTORNEYS GENERAL
(Signatures attached as Counterparts)

BY:

ROBERT A. BUTTERWORTH
Attorney General of Honda
JACK NORRIS
Assistant Attorney General
SCOTT HARSHBARGER
Attorney General of the
Commonwealth of Massachusetts
MARY GRIFFIN
ANDREW GOLDBERG
Assistant Attorneys General
HUBERT H. HUMPHREY, HI
Attorney General of Minnesota
JAMES P. JACOBSON
Special Assistant Attorney General
JEREMIAH W. (JAY) NIXON
Attorney General of Missouri
ART WEISS
Assistant Attorney General
ROBERT ABRAMS
Attorney General of New York
ANDREA C. LEVINE
Assistant Attorney General
CHARLES W. BURSON
Attorney General of Tennessee
ELIZABETH P. McCARTER
Assistant Attorney General
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DAN MORALES
Attorney General of Texas
CRAIG JORDAN
Assistant Attorney General
CHRISTINE O. GREGOIRE
Attorney GeneraT of Washington
DONNA R. FISHER
DOUGLAS D. WALSH
Assistant Attorneys General
JAMES E. DOYLE
Attorney General of Wisconsin
BARBARA TUERKHEIMER
Assistant Attorney General

In the Matter of
OSRAM-SYLVANIA, INC.
AGREEMENT OF VOLUNTARY DISCONTINUANCE

ROBERT A. BUTTERWORTH
Attorney General of the
State of Florida

By:
Florida Bar #364861
Assistant Attorney General
4000 Hollywood Blvd.,
Suite 505-South
Hollywood, FL
33021
(305)985-4780 Telephone
(305)985-4496 Facsimile

Dated :

1993
í

,
u

Dd, Florida

In the Matter of
0 SRAM-SYLVANIA, INC.

AGREEMENT OF VOLUNTARY DISCONTINUANCE
SCOTT HARSHBARGER
Attorney General of the Commonwea
of Massachusetts

Andrev^Goldbercf, BBO# 5 6084
Mary Griffin, BBO# 555986
Assistant Attorneys General
Office of the Attorney General
1 Ashburton Place, 19th Floor
Boston, MA 02108
(617) 727-2200

1993

Date
Boston, Massachusetts

In re: Osram-Sylvania, Inc.

Dated: September

1993
HUBERT H. HUMPHREY III
Attorney General
State of Minnesota

Attorney General
Suite 1400, NCL Tower
445 Minnesota Street
St. Paul, MN 55101
(612) 296-1006

IN THE MATTER OF:
OSRAM-SYLVANIA, INC.
AGREEMENT OF VOLUNTARY DISCONTINUANCE

JEREMIAH W. (JAY) NIXON
Attorney.General of the

By:
Assistant Attorney General
Missouri Bar No. 42127
Penntower Office Center
3100 Broadway, Suite 609
Kansas City, Missouri
64111
(816) 889-5000
Fax No. (816) 889-5006

Date:

H
Kansas City, Missouri

, 1993

OSRAM - SYLVANIA, INC.
Agreement of Voluntary Discontinuance

ROBERT ABRAMS
Attorney General of the
State of New York

Andrea C. Levine
Assistant Attorney General
Bureau of Consumer Frauds
and Protection
120 Broadway, 3rd Floor
New York, New York 10271
(212) 416-8294

Dated:

New York, New York
October, 1993

In The Matter of
OSRAM-SYLVANIA, Inc.
AGREEMENT OF VOLUNTARY DISCONTINUANCE

CHARLES W. BURSON
Attorney General of the
State of Tennessee

_ELÌÌ?ld3ETH P. MCCARTER, No. 10531
Assistant Attorney General
450 James Robertson Parkway
Nashville, TN 37291-0491
(615) 741-3549

Date :

y% n ^ n J p ^

/7

Nashville, Tennessee

, 1993

In the M atter of Osram-Sylvania, Inc.
A greem ent of V oluntary Discontinuance
Signed _
^

DAN MORALES
ATTORNEY GENERAL OF TEXAS

CRApG JORDAN
Assistant A ttorney General
C onsum er Protection Division
714 Jackson Street, Suite 800
Dallas, Texas 75202
(214) 742-9698
(214) 939-3930 (telecopier)

In The Matter of
OSRAM-SYLVANIA, INC.
AGREEMENT OF VOLUNTARY DISCONTINUANCE
CHRISTINE O. GREGOIRE
Attorney General of the
State of Washington

DONNA R. FISHER, WSBA #14342
Assistant Attorney General
DOUGLAS D. WALSH, WSBA #11554
Assistant Attorney General
1019 Pacific Avenue, 3rd Floor
Tacoma, Washington 98402-4411
(206) 593-5057

Date:

November 17, 1993
Tacoma, Washington

In The Matter of
OSRAM-SYLVANIA, INC.
I

AGREEMENT OF VOLUNTARY DISCONTINUANCE

WINSTON BRYANT
Attorney General of the
State of Arkansas

Jordan Abbott
Assistant Attorney General
Ark. Bar # 91151
200 Tower Building
323 Center Street
Little Rock, Arkansas 72201
(501) 682-2007
(501) 682-8084 (fax)

Date:

November 12, 1993
Little Rock, Arkansas

In The Matter of
OSRAM-SYLVANIA, INC.
AGREEMENT OF VOLUNTARY DISCONTINUANCE

JAMES E. DOYLE
Attorney General of the
State of Wisconsin

BARBARA W. TUERKHEIMER,
Attorney Bar No. 01013903
Post Office Box 7856
Madison, Wisconsin 53707-7856
(608/266-3187)

Date:

, 1993

In the Matter of
OSRAM-SYLVANIA, INC.
AGREEMENT OF VOLUNTARY DISCONTINUANCE
JAMES H. EVANS
Attorney General of the
State of Alabama

Director of Consumer Affairs
11 South Union Street
Montgomery, Alabama
36130
(■205) 242-7334

Date :

1993
Montgomery, Alabama

In the Matter of
OSRAM-SYLVANIA, INC.
AGREEMENT OF VOLUNTARY DISCONTINUANCE
GRANT WOODS
Attorney General of the
State of Arizona

By :

igz— - SYDNEY KJJ DAVIS AZBA #004041
Chief Counsel
Consumer Protection & Antitrust Section
1275 W. Washington, Room 259
Phoenix, Arizona
85007
(602) 542-3702

Date :
Phoenix, Arizona

SKD/ep
3119c

1

1993

In the Mater of
OSRAM-SYLVANIA, INC.
AGREEMENT OF VOLUNTARY DISCONTINUANCE
RICHARD BLUMENTHAL
Attorney General of the
State of Connecticut

BY:
Stephen R .T ark
Assistant Attorney General
110 Sherman Street
Hartford, Connecticut 06105
(203) 566-5374

Dated :

November 17, 1993
Hartford, Connecticut

In the Matter of
OSRAM-SYLVANIA, INC.
AGREEMENT OF VOLUNTARY DISCONTINUANCE

FRANK J. KELLEY
Attorney General

"rederick H. Hoffeck^r/(P15029)
Assistant Attorney General
Consumer Protection Division
P.0. Box 30213
Lansing, MI
48909

Dated:

/ ì /ì /T (r € 4 ^ Jk£ ^
Lansing, Michigan

/

1993

In The Matter of
OSRAM-SYLVANIA, Inc.
AGREEMENT OF VOLUNTARY DISCONTINUANCE
MICHAEL E. CARPENTER
Attorney General of the
State of Maine

By:

I

STEPHEN L. WESSLER
Assistant Attorney General
Director, Public Protection Unit
State House, Station #6
Augusta, Maine 04333
207/626-8800

1993

Date :
Augusta, Maine

In The Hatter of
OSRAM-SYLVANIA, INC
AGREEMENT OF VOLUNTARY DISCONTINUANCE
TOM UDALL
Attorney General of the
State of New Mexico

fc ) ' g ir is i

By:

HIATT
iistant Attorney General
P.O. Drawer 1508
Santa Fe, New Mexico 87504

Date

f

Santa Fe, New Mexico

1993

In The Matter of
OSRAM-SYLVANIA, INC.
AGREEMENT OF VOLUNTARY DISCONTINUANCE
MICHAEL F. EASLEY
Attorney General of the
State of North Carolina

Raleigh, North Carolina 27602
(919) 733-7741

Date:

In the Matter of
OSRAM-SYLVANIA, INC.
AGREEMENT OF VOLUNTARY DISCONTINUANCE
FRANKIE SUE DEL PAPA
Attorney General of the
State of Nevada

By
Deputy Attorney General
316 Bridger Avenue, Suite 200
Las Vegas, Nevada 89101
(702) 486-3777

Date :

N QVg_rnJogT~ ^ ___ ,
Las Vegas, Nevada

1993.

In the Matter of
OSRAM-SYLVANIA, INC.
ASSURANCE OF VOLUNTARY COMPLIANCE
ERNEST D. PREATE, JR.
Attorney General of the
Commonwealth of Pennsylvania

By:
Bleecher
SenttJf^ Deputy Attorney General
14th Floor Strawberry Square
Harrisburg, PA 17120

Date :

n fa fo
Harrisburg, Pennsylvania

1993

4

In The Matter of
OSRAM-SYLVANIA, INC.
AGREEMENT OF VOLUNTARY DISCONTINUANCE
JEFFREY B. PINE
Attorney General of the
State of Rhode Island

By :
CHRISTINE S. ¡JAB0ÜR
Assistant Attorney General
72 Pine Street
Providence, RI 02903
(401) 274-4400

Date:

November 8,_____ 1993
Providence, Rhode Island

In the Matter of
OSRAM-SYLVANIA, INC.

1

AGREEMENT OF VOLUNTARY DISCONTINUANCE
MARK W. BARNETT
ATTORNEY GENERAL

JÄf fTfefr P/ j Ha liera
;sie ip nh/Attorney General
Jffjce or Attorney General
500 E. Capitol
Pierre, SD 57501-5090
Telephone: (605) 773-3215
Dated:

A/

M r

9

Pierre, South Dakota

1993

In The Matter of
OSRAM-SYLVANIA, INC.

Î

AGREEMENT OF VOLUNTARY DISCONTINUANCE

STEPHEN D: ROSENTHAL
Attorney General of the
Commonwealth of Virginia

BY:
Frank Seales, Jr^' VSB #30808
Chief and Senior Assistant
Attorney General
101 North Eighth Street
Richmond, Virginia 23219
(804) 786-2116

Date :

/a.
Richmond, Virginia

1993

In T h e M a tte r o f
O SR A M -S Y L V A N I A , IN C .
A G R E E M E N T O F V O L U N T A R Y D IS C O N T IN U A N C E
D A R R E LL V . M c G R A W , JR .
A tto rn e y G e n era l o f th e
S ta te o f W e s t V irg in ia

S e n io r D e p u ty A tto rn e y G e n era l
8 1 2 Q u a rrie r S tre e t, S ix th Floor
C h a rle s to n , W e s t V irg in ia 2 5 3 0 1
(3 0 4 ) 5 5 8 - 8 9 8 6

D ate:

M m H v iu /y
C h a rle s to n , W e s t V irg in ia

_, 1993
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